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NN UPCOMING EVENTS
11/1-2 El Dia de los Muertos
11/1 Diwali

11/3 Daylight Savings Ends
11/5 Election Day

11/11 Veteran's Day

11/13 World Kindness Day
11/21 Thanksgiving Luncheon
11/28 Thanksgiving

DRDA Named Pinnacle Winner of the 2024
Awards of Excellence!

e are honored to be

named the Pinnacle

Winner in the Ac-
counting/Taxes category in the
2024 Awards of Excellence by
the Better Business Bureau. This
award highlights our dedication
to excellence and client service.
Thank you to our amazing team
and clients for making it possible!

DOUG’S CORNER

time and hopefully a change in

Welcome Team Member With November, comes a change in

Join us in welcoming Patrick Sat- & ~ temperature. As we transition to
terfield to DRDA as Tax Staff |. He LY L \ November, we are fully embraced in year-
has his CPA with a background ‘ ‘ A end tax and business planning for our cli-

in tax. Patrick is also a former Di- N " ents to optimize their tax savings and pre-
vision | fencing athlete, enjoys 3 pare their business for 2025. Our audit team

is also in the interim audit season in prepa-
ration for the financial reporting needs of
clients needing attestation services. The
DRDA Leadership Team is moving through
our Strategic Planning process to prepare
our Firm for the future. Some of the insights

gained in this process are already making a

J Pleqsg WeIC[O)ESAoanh %mh) Ng;Jy— difference in our Firm. The Strategic Plan
Sl Jetlmiag as a Remote Tax will be presented at the State of the Firm

Senior. She is based in Orlando, FL. meeting in January. We are blessed with
Linh loves cooking (she can repli- quality people to work with and to have
cate dishes by taste!). She has visit- made a difference in the lives of so many in
ed Disney over a hundred times and 2024. Please take time to give thanks and to
enjoys M&Ms with peanuts. We are enjoy the relationships you have with family,

excited to have you on the Tax Team. clients, and friends. We appreciate you and
look forward to moving forward to 2025.

traveling, and has a passion for
coin collecting and reading. We
are thrilled to have him on board!
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Department

News

MARKETING

Strengthening Our Brand through
Social Responsibility: A Marketing
Perspective

ur Community Impact Com-
Omittee is setting the stage for
regular social responsibility
events, aiming to enhance our brand
by reflecting our values, and commit-
ment to the community. Here is how
integrating these initiatives strength-
ens our brand and boosts visibility.
articipating in social responsi-
pbility solidifies our image as a
community-minded firm, differ-
entiating us from competitors. Clients
and stakeholders value companies
that contribute positively to society,
and our consistent involvement in im-
pactful causes reinforces trust and loy-
alty with our client base. Additionally,
while these initiatives are beneficial
for building external reputation, they
also foster a sense of pride and unity
among team members, enhancing in-
ternal culture.
ach event offers an opportunity
Eto broaden our reach through
online promotion and commu-
nity engagement, inviting both cur-
rent clients and potential leads to see
our firm in action. By crafting a regu-
lar schedule, we create a strong, con-
sistent brand story that defines us as
more than a financial services provid-
er—we're a socially conscious organi-
zation making a lasting impact.
urcommitment to these causes
Onot only boosts our brand but
ensures our firm is remem-
bered as a valued and impactful com-
munity partner, strengthening our
reputation, and fostering long-term
growth.

UHCL Dr. Crocker’s Class visit at DRDA

DRDA U: LMS AND POD UPDATES

Learning within the Firm involves a combination of formal
training, on-the-job experience, and mentorship. The environ-
ment is fast-paced and detail-oriented, focusing on financial
reporting, compliance, auditing, tax preparation, and advisory
services. Here's an overview of recent learning within the firm
and learning that is coming soon:

1. MFA and MSO-Tax Planning

2. Invoice Training for Managers

3. Adobe Training

4. Engagement Manager Updated Training

Another area of learning and growth at the Firm is under-
standing how to interact with clients and manage relation-
ships is vital. This includes learning to interpret client needs,
providing strategic advice, and communicating financial in-
sights effectively.

ACCOUNTS RECEIVABLE DEPARTMENT

Ensuring Client Satisfaction While Prioritizing
Timely Payments

counts Receivable Department would like to emphasize

our ongoing commitment to client satisfaction, which
remains our top priority. We believe that fostering strong rela-
tionships with our clients not only enhances their experience
but also supports the sustainable success of the Firm.

Our team is dedicated to providing exceptional service,

Q swe move furtherinto the last quarter of the year, the Ac-

ensuring that every interaction and transaction is
smooth and satisfactory. We encourage clients to share
their feedback, as it helps us continually refine our services
to better meet their needs and we expect the entire team to
assist in this process. Rest assured, every concern raised is at-
tempted to be addressed promptly and efficiently, reinforcing
our commitment to excellence.
hile we prioritize the client’s experience, we also wish
Wto stress the importance of timely payments. Regular
and punctual payments enable us to maintain the
high level of service our clients expect. To facilitate this, we of-
fer a variety of payment options and support to ensure that
billing processes are as convenient as possible.

Collaboration and Support among internal departments
O ur team is always here to assist. Whether you have bill-

ing questions or need guidance on your client's ac-

counts, do not hesitate to reach out to our department.
We are committed to making your experience seamless and
satisfactory.

s we continue to value and uphold these standards, we
Aare grateful for your trust and cooperation. Let us con-

tinue working together to meet our Firms goals and cli-
ents continued satisfaction and our ability to service them ef-
ficiently and effectively.

or further assistance or feedback, please contact the Cli-

Fent Relations Manager at 281-954-6029.




BORSA DEPARTMENT

IT DEPARTMENT

COB DEPARTMENT

“Your talent determines what
you can do. Your motivation
determines how much you are
willing to do. Your attitude de-
termines how well you do it
—Lou Holtz

DRDA Team = Determination,
Motivation & Attitude. We are
in awe of the things we can ac-
complish together.

September 1 through Sep-
tember 30, 2024:

Approximately 14 Engage-
ment letters were sent out.

We are pleased to announce
that DRDA welcomed 22 enti-
ties (business and individuals).
The estimated annual fees are
expected to be at a minimum
$36,900.00.

If you have ideas of how to im-
prove the DRDA Client’s On-
Boarding experience, please
send Rene Lewis your feed-
back (rene@drdacpa.com) or
scheduling a meeting with her
to discuss.

DRDA attended the UHCL Accounting
Recruiters Reception, connecting with
future accounting talent!




AUDIT DEPARTMENT

nother fall season is upon us and 2025 will be
Ahere soon! The last quarter of the year is time

to get started on the 2024 year-end financial
statements audits. We will typically use the Septem-
ber or October year to date financial statements to
prepare our risk assessment and planning proce-
dures. Interim financial work is best suited for identi-
fying any operational changes, financial process and
policy updates and documentation, review of any
new accounting standards, looking at the year to date
revenue and expense testing, inventory observations
and fixed asset review. Through initial client inter-
views and board minutes we can usually determine
the significant risk areas to dive into first. Balance
sheet accounts such as cash, accounts receivable, ac-
counts payable are not a focus as we wait for year-
end figures to confirm. Interim work helps to spread
out the workload and we hope to work towards what
can be called “continuous auditing” where we are
looking at accounts on a quarterly basis in an effort
to provide ongoing insight for the client. Thank you
to our attestation team for their dedication and off to
a great 2024 reporting year!

PRODUCTION ADMIN
DEPARTMENT

Fall is upon us and the holidays are near. We just
completed another tax season deadline, and we are
still working with clients to ensure all returns are
completed for YE 2023.

We are currently in the middle of Management Anal-
ysis and MSO tax projects, along with year-end tax
planning for our clients.

A few things we are doing to ensure quality, commu-
nication, and streamline of workflow for the rest of
the quarter are:

- Regular Check-Ins: Scheduling brief, regular meet-
ings between departments to discuss progress, chal-
lenges, and any updates. This helps with open com-
munication and helps identify issues early.

- Feedback Loops: Implement a system for providing
feedback on completed work. This can reinforce ac-
countability and encourage a culture of continuous
improvement.

- Training Sessions: Consider organizing short train-
ing sessions focused on common pitfalls or recent tax
changes. This can help your team stay informed and
reduce errors.

- Client Communication: Ensure clients are kept in
the loop about their filings and any potential issues.
Clear communication can help manage their expec-
tations.

- Post-Season Review: After the tax season, conduct
a thorough review to identify what worked well and
what could be improved. This will help you refine your
processes for next year.

November
Birthdays

e 11/11 Doug Dickey

As dust settles after another busy season, it is essen- o
tial to reflect on the next tax year. We want to thank y
everyone on the team for another successful tax sea-
son. As we move forward, let us embrace the lessons

learned and prepare for the next tax season YE 2024. = =
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HR DEPARTMENT

Positivity is not a fixed state, it is a choice. It is a choice to take
control of your mind, and emotions. Positivity can mean lis-
tening to your inner voice. Positivity is finding one thing to
do when nothing seems worthwhile. Here are a few other
ways to choose positivity:

- Practice gratitude

- Dispute negative thinking

- Choose positive talk

- Practice positive affirmations
- Meditate

- Smile

Train your mind to
see the good in every-
thing. Positivity is a
choice. The happiness
of your life depends

on the quality of your
thoughts.

- Leadership First

*Reminder**

After 90 days of employment, full-time employees are eli-
gible to participate in our medical reimbursement plan. Re-
fer to the handbook for the details. Do not forget to submit
medical receipts to request reimbursement. This can in-
clude medical, prescription, vision and dental receipts.
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Congratulations to Aileen and Leo Fernandez on the upcoming arrival of his little one!
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Client
Accounting
Services

big tax deadline is just be-
Ahind us. The Client Account-

ing Services Team, otherwise
known as “CAS” is busy working on
our 2024 Tax Season. The CAS Team
is composed of Victoria Rodriguez,
Drew Khan, Nanci Pirela, Tami Baird,
Duke Patterson, and Vanessa King.
Our mission is to know our clients
and their industries, so we can pro-
vide an unparalleled level of service.
We have the 2023 books behind us,
and we are now looking ahead and
focusing on clients with atypical
year ends. Our focus right now is the
clients with September 30. With this
strategy in place, the Team should
be able to stay ahead of the Tax De-
partment so that the Firm’'s work
can flow smoothly forward through-
out the 2024 tax reporting year. Our
goal is to have all 2024 projects
completed in large by the end of
February. The CAS Team greatly ap-
preciates the remarkable levels of
assistance and co-operation from
DRDA department managers, and
our staff colleagues alike!!! We sin-
cerely want to make this the best
year-end ever!

s always, our last thanks and
Adeep appreciation go out to

our many clients both inter-
nal and external who make it worth-
while to aim to higher levels of ser-
vice and commitment!

HKk,
VETERéNS DAY

HONORING ALL WHO SERVED

This Veterans Day, we extend our
heartfelt gratitude to James Bar-
rera, Laura Espinoza, and Michael
Whitley for their service and for
their valuable contributions to the
Firm.



IRS ANNOUNCES 2025 TAX
BRACKETS AND STANDARD
DEDUCTION INCREASES

The IRS recently announced adjust-
ments to the 2025 tax brackets and
standard deduction, which are de-
signed to account for inflation and
prevent “bracket creep”. These new
rates will impact both individual
and business taxpayers, with impli-
cations for our Firm’s tax planning
and client strategies.

Updated 2025 Tax Brackets and
Deductions

The tax rates remain the same —
10%, 12%, 22%, 24%, 32%, 35%, and
37% — but the income thresholds
have shifted slightly higher. For in-
stance, the 12% bracket for married
couples filing jointly now covers in-
come up to $96,950, and the 22%
rate starts at $103,350, providing a
bit more breathing room within
lower brackets. Additionally, the
standard deduction has increased
to $15,000 for single filters and
$30,000 for married couples filing
jointly.

Implications for Our Firm and
Business Clients

These adjustments offer a valuable
opportunity for our Firm to guide
clients in optimizing tax efficiency.
For example, we can help clients
align their withholding amounts,

manage income levels strategi-
cally, and capitalize on available de-
ductions and credits. With a higher
standard deduction, many clients
may see a simplified filing process,
particularly those who do not item-
ize deductions. Business clients, in
particular, can leverage these ad-
justments to align their estimated
payments, retirement contribu-
tions, or income timing strategies,
maximizing the benefits of lower
tax rates.

This update underscores our com-
mitment to proactive, strategic tax
planning and allows us to help cli-
ents navigate annual tax changes
with a well-informed, forward-
thinking approach.

TAX DEPARTMENT

Year-end tax planning is underway at DRDA. It is important because it
helps individuals and businesses strategically manage their tax liability,
maximize deductions, and take advantage of available tax-saving op-
portunities before the close of the tax year. Here are some key reasons
why it matters:

1. Maximizing Deductions and Credits By reviewing your financial sit-
uation before year-end, you can identify potential tax deductions and
credits, such as charitable contributions, retirement plan contributions,
or business expenses. Taking advantage of these can lower your taxable
income.

2. Managing Capital Gains and Losses For investors, year-end tax plan-
ning allows for careful management of capital gains and losses. You can
sell losing investments to offset gains, minimizing capital gains taxes
and optimizing your portfolio for tax efficiency.

3. Retirement Planning Contributions to retirement accounts, like
401(k) or IRAs, can be made to reduce taxable income while saving for
the future. There are annual limits on contributions, and planning be-
fore the year ends ensures you don't miss the opportunity to contribute.
4. Estate and Gift Tax Planning If you're subject to estate or gift taxes,
year-end planning helps utilize exemptions and strategies that mini-
mize tax implications for your heirs or beneficiaries. You may want to
consider making gifts or transferring assets in a tax-efficient way before
the year-end.

5. Reviewing Tax Law Changes Tax laws can change year-to-year, and
taking time at the end of the year to understand new tax legislation
ensures you're in compliance and taking advantage of any new deduc-
tions, credits, or opportunities.

In short, effective year-end tax planning can lead to significant tax sav-
ings, improved financial health, and reduced stress during tax season.
Keep an eye out for the Tax Changes that will be rolled out for 2024.
We appreciate everyone's ability to work diligently to help our clients
throughout the fall tax deadlines and season. We appreciate how ef-
fortlessly you work together as a team to help new team members
quickly become successful at DRDA.




